








In 2015 more than $32 million  
in advertising equivalency value  
was generated, up from  
$16 million in 2014.
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Account Name Event Name Attendance Rooms

COMMUNICATIONS WORKERS OF 
AMERICA

CWA 76th Convention 1,300 6,540

TMS: THE MINERALS, METALS &  
MATERIALS SOCIETY

2017 MS&T Materials Science & Technology 
Conference & Exhibition

3,000 5,365

THE STEELWORKERS 2016 USW Health, Safety &  
Environment Conference

1,325 5,355

AMERICAN SPECIALTY TOY  
RETAILING ASSOCIATION

ASTRA’s 2019 Marketplace & Academy 2,000 4,075

NATIONAL COUNCIL ON EDUCATION  
FOR THE CERAMIC ARTS

2018 Annual Conference 4,500 3,515

ASSOCIATION OF PROFESSIONAL 
RESEARCHERS FOR ADVANCEMENT

2018 Annual International Conference 1,000 3,088

ALPHA PHI OMEGA FRATERNITY 44th Biennial National Convention 2,000 2,956

SOCIETY OF AMERICAN MILITARY 
ENGINEERS

2017 Small Business Conference 1,500 2,905









Group Event Attendance Direct Spend 

Society for Science & the Public Intel ISEF 2015 11,217 $11.9 Million

Veterans of Foreign Wars of the  
United States

116th National Convention 10,000 $10.2 Million

Barbershop Harmony Society 2015 International Convention 5,914 $8.0 Million

Fraternal Order of Police 62nd National Conference and Exposition 5,800 $7.1 Million

General Grand Chapter, Order  
of the Eastern Star

48th Triennial Assembly 2,780 $4.3 Million

American Association of Woodturners 29th Annual International Symposium 2,500 $2.9 Million

Tree Care Industry Association TCI EXPO 2015 3,452 $2.7 Million

Wizard World, Inc. Wizard World Comic Con Pittsburgh 2015 5,000 $2.6 Million

US Department of Veterans Affairs National Veterans Small Business Engagement 3,838 $2.7 Million

Collinson Media & Events Connect Marketplace 2015 and Connect Sports 
Marketplace 2015

2,030 $1.9 Million



Group Event Attendance Direct Spend

Anthrocon, Inc. Anthrocon 2015 6,348 $5.9 Million

Pittsburgh Japanese Cultural Society Tekko 2015 6,794 $3.7 Million

Hart Energy DUG East 3,500 $2.8 Million

Hart Energy 2015 Marcellus-Utica Midstream Conference  
& Exhibition

2,152 $1.5 Million

Coalition for Christian Outreach Jubilee 2015 3,300 $1.6 Million

The Steelworkers 2015 United Steelworkers’ Health, Safety and 
Environment Conference

1,325 $1.6 Million
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Pittsburgh made a big splash with its 

own video billboard high atop Times 

Square in New York City.

The National Aviary, pictured here, joins a long 

list of “only-in-Pittsburgh” destinations that 

includes the Cathedral of Learning Nationality 

Rooms, Kennywood Park, the fountain at the 

Point and Mt. Washington overlooks.
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Group Event Attendance Total Rooms

MyHockey Tournaments 2015/2016 Tournament Series 10,975 14,952

East Coast Volleyball 2017 East Coast Championships 6,000 4,194

National High School Dance Festival 2016 National High School Dance Festival 1,700 3,400

USA BMX 2016 Steel City Nationals 4,183 3,061

USA Karate 2016 National Karate Championships & US Team Trials 4,000 2,880

Group Event Attendance Direct Spend

Pittsburgh Three Rivers  
Marathon, Inc.

DICK’S Sporting Goods Pittsburgh Marathon 40,000 $10.2 Million

National Collegiate Athletic 
Association

NCAA Division I Men’s Basketball Championship 
2nd/3rd Rounds

18,000 $7.9 Million

ReplayFX, LLC Replay Festival Extravaganza 5,030 $3.2 Million

Pennsylvania Interscholastic  
Hockey League

America’s Showcase 4,000 $2.1 Million

Hoop Group Pittsburgh Jam Fest 4,850 $1.9 Million





Sources of Funding 2015 2014

Membership Investment 645,675 581,884

Allegheny County Hotel Room Tax Revenue 9,801,569 9,038,134

Other State Grants 0 15,000

Restricted Grants and Revenue 31,835 63,137

Advertising and Sponsorships 827,057 815,798

Contributions in Kind 230,973 101,162

Participation Fees 30,099 21,353

Merchandising Income 90,982 79,670

Convention Services 112,050 148,854

Interest Income 141,614 156,540

Net Realized Gain/(Loss) on Investments  (43,728) 102,315

Other Revenue 13,184 10,647

Total Support and Revenue $11,881,310 $11,134,494

Expenses 2015 2014

Convention Sales 4,055,725 3,835,267

Convention Services 955,009 922,806

Tourism and Cultural Heritage 2,555,165 2,453,477

Website 719,098 662,867

Communications 729,909 626,371

Membership Development/Services 876,189 758,962

Management/Operating 722,783 674,923

Special Opportunity 1,088,480 448,829

Total Support and Revenue $11,702,358 $10,383,502
















